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Executive Summary 
Survey respondent’s perception y p p p

confirms that KSCS is an important p
service within the community 
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Findings that Require Further Study and/or Action 

 

 

 

Community Perceptions Section Highlights 
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Methodology 

1) 

2) 

3) 

The Community Perception & 
Satisfaction Survey was open for 

all Kahnawa’kehró:non and 
partners regardless if they used 

KSCS services or not.   

Current KSCS staff was excluded 
due to previously conducted 

internal assessments where staff 
had the opportunity to share their 

thought and insights on the 
organization. 
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Survey Promotion 
 

 

 

 

 

Participation Results 
 

 

 

 

 

Results of the Analysis in this report is 

based solely on the survey data. 

The survey data was analyzed using 

Survey Monkey® and Microsoft® Excel.  

With the exception of the 

Demographics, and open-ended 

questions, the Community Perception 

and Client Satisfaction results for each 

question are reported in a chart.  

Respondent suggestions for 

improvement have been categorized 

into common general themes and 

reported on from most mentioned to 

least.  All suggestions and comments 

can be seen in the Appendix. 

Analysis of Data 
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Demographics 
About the Survey Respondents 

 



DEMOGRAPHICS  July 2019 

2019 Community Perception & Satisfaction Survey Report KSCS 

12 

Demographics Section 

 

 

 

 

 

Communication 
Methods 

The top five (5) communication 
methods used by the 
respondents to get news and 
updates are: 

74% Facebook 
61% Local radio 
54% Eastern Door 
54% Word of Mouth 
49% Iori:wase 
42% Internet/KSCS Website 
 

(300 answered, 4 skipped)  



July 2019  COMMUNITY PERCEPTION 

KSCS  2019 Community Perception & Satisfaction Survey Report 

113  

Survey Results 
Community Perception – Section (Q1-17) 

“More open consultation with the community 
concerning emerging issues within 

Kahnawake and surrounding communities. 
Highlighting successes of programs/services 

offered by KSCS.” 
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Q1: KSCS has an important role in the community. 

 

 

 

 

 

 

 

 

 

AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 51% 141 

Agree 43% 119 

Disagree 2% 5 

Strongly Disagree 2% 4 

Unsure/don’t know 2% 6 

TTOTALL  2275  

6

4

5

119

141
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Q2: What do you see as the primary function of KSCS? 
 

Listed are the top 5 primary p p y
themed functions that respondents p
identified from their perspective. 

SUPPORT/SERVICES:  offers counselling and 
support and services to those in need 

COMMUNITY: work towards the overall health and 
wellness of the community and all of its 
members 

FAMILY: support, help, and guide all families and 
individuals.  Work towards preserving healthy 
families. 

PROMOTION/PREVENTION: works towards 
promoting healthy lifestyles and positive 
wellbeing and prevent illness in its many forms. 

SOCIAL SERVICES:  to provide social services to 
help individuals and families in need. 
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Q3: KSCS effectively meets the health & social services needs of the community. 

 

 

 

 

 

 

 

 

 

 

 

 

 

AANSWER CHOICES         RRESPONSES  

Strongly Agree 13% 36 

Agree 57% 157 

Disagree 11% 30 

Strongly Disagree 4% 10 

Unsure/don’t know 15% 42 

TTOTALL  2275  

42

10

30

157

36
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Q4: KSCS effectively incorporates traditional methods & approaches into service 
delivery. 

 

 

 

 

 

 

 

AANSWERR CHOICES RESPONSES 

Strongly Agree 9% 24 

Agree 47% 129 

Disagree 10% 27 

Strongly Disagree 2% 6 

Unsure/don’t know 32% 87 

TOTALL 273  

87

6

27

129

24

0 20 40 60 80 100 120 140
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Q5: KSCS is innovative in their variety of programs & services. 
 

 

 

 

 

 

 

AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 10% 29 

Agree 55% 151 

Disagree 10% 28 

Strongly Disagree 3% 7 

Unsure/don’t know 22% 61 
TTOTALL  2276  

61

7

28

151

29

0 50 100 150 200
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Q6: KSCS offers a variety of programs and services that can meet my needs. 

-

 
 
 
 

 
 
 
 
 
 

AANSWER CHOICES  RRESPONSES  
Strongly Agree 10% 28 
Agree 54% 150 
Disagree 10% 25 
Strongly Disagree 3% 8 
Unsure/don’t know 23% 65 
TTOTAL  2276  

65

8

25

150

28
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Q7: KSCS provides high-quality services to clients and the community. 

 

 

 

 

 AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 12% 33 

Agree 55% 150 

Disagree 10% 28 

Strongly Disagree 2% 7 

Unsure/don’t know 21% 57 
TTOTALL  2275  

57

7

28

150

33

0 50 100 150 200
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Q8: KSCS effectively promotes its activities to the community. 

 

 

 

AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 21% 57 

Agree 56% 152 

Disagree 10% 28 

Strongly Disagree 2% 5 

Unsure/don’t know 11% 31 
TTOTALL  2273  

31

5

28

152

57

0 50 100 150 200
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Q9: KSCS is effective at creating partnerships with other community groups and 
organizations. 

 

 

  

AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 13% 37 

Agree 45% 123 

Disagree 7% 20 

Strongly Disagree 2% 4 

Unsure/don’t know 33% 91 
TTOTALL  2275  

91

4

20

123

37

0 20 40 60 80 100 120 140
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(Q9 Continued) 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  

“Need to collaborate more with all organizations not just a 
couple of times a year. Real long-term partnerships need to 

be established.” 
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Q10: I am aware of KSCS’ commitment to promote healthier lifestyles. 

 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

AANSWEERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 33% 92 

Agree 54% 147 

Disagree 5% 14 

Strongly Disagree 1% 2 

Unsure/don’t know 7% 20 
TTOTALL  2275  

20

2

14

147

58
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Q11: KSCS is open and honest (transparent) with the community. 

 

 

 

 

AANSWERR CHOICES RESPONSES 

Strongly Agree 13% 35 

Agree 37% 100 

Disagree 14% 39 

Strongly Disagree 5% 13 

Unsure/don’t know 31% 86 
TOTALL 273  

86

13

39

100

58

0 20 40 60 80 100 120
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Q12: Overall KSCS services are designed to address community needs. 

 

 

 

 

Unmet Needs 
 

 

 

 

 

 

 

 

AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 21% 58 

Agree 61% 167 

Disagree 5% 15 

Strongly Disagree 2% 4 

Unsure/don’t know 11% 29 
TTOTALL  2273  

29

4

15

167

58

0 50 100 150 200
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Q13: KSCS has a positive image in the community. 

 

 

 

 

 

 

AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 13% 35 

Agree 41% 111 

Disagree 24% 65 

Strongly Disagree 7% 18 

Unsure/don’t know 15% 42 
TTOTALL  2271  

42

18

65

111

35

0 20 40 60 80 100 120
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Q14: The KSCS Board of Directors is setting appropriate direction for the organization.  

 

 

 

 

 

 

 

AANSWERR  CCHOOIICCESS RESPONSES 

Strongly Agree 11% 29 

Agree 28% 78 

Disagree 5% 15 

Strongly Disagree 2% 5 

Unsure/don’t know 54% 148 
TTOTALL  2275  “Keep on thinking community p g y

first, and it will bring support , g pp
and encouragement.” 

AANSWERR  CCHOIICCESS RRESPONSESS 

Strongly Agree 11% 29 

Agree 28% 78 

Disagree 5% 15 

Strongly Disagree 2% 5 

Unsure/don’t know 54% 148 
TTOTALL  2275  

148

5

15

78

29

0 50 100 150 200
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Q15: What do you like most about KSCS? 
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Q16: What would you like to see improved at KSCS? 
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(Q16 Continued) 
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Q17: How likely is it that you would recommend KSCS to a friend or family member? 

9
7 4 7

13

34

26

47
44

24

47

0 1 2 3 4 5 6 7 8 9 10
# 

of
 R

es
po

nd
en

ts

Scale 0=Not all likely  to 10= Extremely Likely
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Survey Results 
Client Satisfaction Section (Q1-6) 
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Q1: What services have you used at KSCS? (Select all that apply) 

AANSWERR  CCHOIICCESS RRESPONSESS 

Attended workshop hosted by KSCS 62% 164 

Attended a community event hosted by KSCS 57% 150 

Worked on a community board or group with or for KSCS 15% 39 

Received funding or support for a project 7% 19 

Accessed services for myself or a family member 58% 154 

None 11% 30 
TTOTALL  22644  

30

154

19

39

150

164

0 50 100 150 200

None

Accessed services for myself or a family member

Received funding or support for a project

Worked on a community board or group with or for KSCS

Attended a community event hosted by KSCS

Attended a workshop hosted by KSCS

Services Accessed  
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Q2: When was your last experience with KSCS? 

20%

15%

8%

10%

11%

15%

19%

0 5 10 15 20 25

Last Experience
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Q3: If you came for service was it: By choice (voluntary), Required (mandatory) or Not applicable?  

168

11

84

0 20 40 60 80 100 120 140 160 180

AANSWER CHOICES RESPONSES 

By choice (voluntary) 64% 168 

Required (mandatory) 4% 11 

Not applicable 32% 84 

TOTALL 2633 

“I think KSCS needs its own 
building. Better designed to give 

clients more discretion.” 
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Q4: Have you considered other options before accessing KSCS? 

Common options reported on by 46 respondents who commented (listed most to least):  
 

 

 

 

 

AANSWERR  CCHOIICCESS RRESPONSESS 

Yes 26% 68

No 40% 105

Not applicable 33% 87
TTOTAL  2260

87

105

68

0 20 40 60 80 100 120

July 2019
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Q5: Overall, how would you rate the following aspects of KSCS staff? 

 

 
AASPECTS  Excellent  Good  Fair  Poor  N//A (blank)  

Responsible  74 117 21 18 24 70 
Confidentiality  77 87 35 17 43 65 

Commitment  77 101 31 17 30 68 

Professionalism 82 117 26 16 19 64 
Respectfulness  98  105 25 10 22 64 

Prompt follow up 52 98 46 18 43 67 

Responsiveness 67 119 39 7 29 63 

21%

16%

30%

25%

24%

24%

23%

37%

30%

32%

36%

31%

27%

36%

12%

14%

8%

8%

10%

11%

6%

2%

6%

3%

5%

5%

5%

6%

9%

13%

7%

6%

9%

13%

7%

19%

21%

20%

20%

21%

20%

22%

RESPONSIVENESS

PROMPT FOLLOW UP 

RESPECTFULNESS

PROFESSIONALISM

COMMITMENT

CONFIDENTIALITY

RESPONSIBLE

Percentage

As
pe

ct
s

Ratings on Aspects of KSCS Staff

Excellent Good Fair Poor Not Applicable Blank Comments: 
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Q6: Any other comments you would like to share?   
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